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EXHIBITION RECAP

CCMT2018 - CHINA CNC MACHINE TOOL FAIR 2018--
was held on April 9-13 at Shanghai New International
Expo Center. The theme of CCMT2018 is “Focus
on-Digitalization, Interconnection, Intelligent Manu-
facturing” ., which not only responds to the latest
change in domestfic and international machine tool
& tool consumer market, but also condenses the
concerns and thoughts on the developmental direc-
fion of machine tool & fool industry at home and
abroad. Well-organized by China Machine Tool &
Tool Builders’ Association (CMTBA) and co-organizer,
Shanghai International Exhibition Co., Ltd, the exhibi-
tion has been improved in many aspects of scale,
quality, service, etc.. Exhibitors and users’ safisfaction
have been rising substantially. The effect of the exhi-
bition exceeds expectation and wins acclaims and

praise from all parties.
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CCMT2018 Exhibition Hall Layout

The exhibition uses 10 halls of N1-N5 and W1-W5 of
Shanghai New International Expo Center. The total
exhibition area is 120,000 square meters. There are
1233 exhibitors from 23 countries and regions as well
as China have participated in the event, increasing
7.4% compared with the previous session. In the
period of 5-day exhibition from April 9 to 13, the ac-
cumulated number of people entering the expo
centeris 126,000, arise of 19.7% over the last session;
the accumulated total numberis up to 171,000
man-tfimes, a growth of 17.5% over CCMT2016. What-
ever the exhibition scale and the number of visitors,
CCMT2018 has reached historical record or created

new record.

W1- Grinding Machine; Gear Processing Machine;
Functional Part; Abrasive

W2- Turing Machine; Driling Machine;
Modular Machine Tool; EDM

W3- Taiwan Pavilion; Inspection and
Measuring Equipment

W4- Miling Machine; Machining Center; Inspection and
Measuring Equipment; Accessory

W5- Machining Center; Electfromechanical Equipment

N1- German Pavilion; Swiss Pavilion; Italy Pavilion and
Overseas Enterprises

N2- Forming Machine; Laser Processing Machine;
Sawing Machine

N3~ Cutting Tool; Tool Grinder; Jig & Fixture

N4- Japan Pavilion; U.S. Pavilion; Korea Pavilion;
Czech Pavilion; French Pavilion; Spain Pavilion and
Overseas Enterprises

N5- Industrial Robot; Automation Equipment; CNC System;
Digital Display
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EXHIBITORS STATISTICS

The majority of global renowned machine tool & tool
manufacturers have exhibited in CCMT2018 making
more enlarged influence to the exhibition. There are
707 domestic exhibitors and 526 overseas ones. The
net area ratio between domestic and overseas exhi-
bition space is close to 6:4. Machine tool associa-
fions and trade promotion organizations from 10
countries and regions have participated in the fair.
They are German pavilion, U.S. pavilion, Swiss pavil-
ion, Italy pavilion, Korea pavilion, Spain pavilion,

Japan pavilion, Czech pavilion, France pavilion and

02

60%

Taiwan pavilion. Among them, France pavilion make
its debut at CCMT. It s known, that is also the first
time for France pavilion to join machine fool exhibi-

fion in Asia.

Representatives from 14 machine tool associations of
AMT, VDW, SWISSMEM, AFM, UCIMU, MTA, SST, SIMOP,
KOMMA, IMTMA, JMTBA, JMAA, TAMI and TMBA are
also invited to aftend the event. They set up informa-
tion desks either in the international association area

or in their respective pavilions.
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| Objective and Motive
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Generate new business
contacts on-site

Generate new
business contacts

Contact agents,
distributors

Launch new
products/services

Gather market information

and feedback of
products/services

Meet potential clients

Promote corporate
image and awareness

® Objective fulfiled

Exhibitors’ Satisfaction Rate of
Quantity of Trade Visitors
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visitor flow

High
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Satisfied

No
comments

More than
expected

™
Ell



CCMT2018
POST SHOW REPORT

EXHIBITORS STATISTICS

Exhibitors’ Satisfaction Rate of
Quality of Trade Visitors

| Evaluation of Quality of Trade Visitors

OO0 E

20.45% 29.21% 35.64% 2.14% 12.56%

Excellent Good Fair Poor No Comments

| Generate new business contacts on site | Evaluation of General Management

‘ 94.41%  sofisfied

33.01% ﬁ 3.29% Unsatisfied

ﬁ 2 . 30% No Comments

33.01% of exhibitors concluded business contacts on site
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VISITORS STATISTICS

A total of 125723 industrial visitors from 66 countries

and regions visited the exhibition, of which, 97.57% 97 5 70/
. 0

were domestic visitors while 2.43% were overseds Visi-

tors and fotal number was up to 171176 man-times.

2.43%

| Daily Man-Time
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| Overseas Visitors across the World

South America

2.45%

1.16%

Overseas trade visitors were mainly from Asia and Europe. The top 10 countries and regions were Taiwan, Japan,

Russia, Korea, India, Germany, Malaysia, Hong Kong, Indonesia and Thailand.
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VISITORS STATISTICS

| Domestic Visitors

Neimenggu 0.25%

Hebei 1.45%

. 0.52% Heilongjiang
Shaanxi 1.51%
0.52% Jilin
Xinjiang 0.05% ———— 2.63% Liaoning
Qonsq 0.10% 2.65% Beijing
Q|.ngh.c|| 0.03% - 0.82% Tianjing
Nunglo 0.160/0 5.37% Shandong
Xizang 0.01% —————— 0.50% Shanxi
Henoq ].99:70 29.00% Jiangsu
Hubei 1.69% 27.66% Shanghai
Sichuan 1.11% 1.94% Anhui
. . (o]
Chongging 0.66% 13.64% Zhejiang
YH;:Z: 8;(8);’ 0.66% Jiangxi
V! e 0.72% Fujian
Guizhou 0.14% 2.89% Guongdong
Guangxi 0.14% ’
Hainan 0.01% ¢

Domestic trade visitors were from 31 provinces and autonomous regions. The top 10 were Jiangsu, Shanghai,

Zhejiang, Shandong, Guangdong, Beijing, Liaoning, Henan, Anhui, and Hubei.

| Objective of Trade Visitors

Discuss Business

6.70%

Purchase Equipment
\V/ 15.17%

Learn about Products

18.26%

Seek Cooperation

10.37%

Q

Collect Information Visit and Learn

@

Others

11.79% 34.95%
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| Industry of Profession of Trade Visitors
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Others

Petrochemical

Shipbuilding

T

Railway and

Rail Transit

National Defense

Power & Energy

Light Industry
and Textile

Electronics
echnology

Aerospace

Automotive

Machine Tool & Tool

Machine Building
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| Products Focused by Trade Visitors
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Others

Abrasives and
Special Equipment

Measuring Instrument
and Measuring Tool

Non-Traditional
Machine Tool

Forming Machine

Cutting Tool

CNC Device

Machine Tool Parts
and Accessory

Robot and
Automation

Machine Building




